
(c) learn about styles or 

techniques. 

3. Art Criticism – Stu-

dents describe, interpret, 

evaluate, theorize, and 

judge the properties and 

qualities of artwork for 

the purpose of under-

standing and appreciating  

art and the roles of art in 

society. 

4. Aesthetics – Students 

consider the nature, 

meaning, impact, and 

value of art.  They are 

encouraged to share 

opinions and judgments 

about specific works of 

art, and examine criteria 

for evaluating works of 

art.  

Dear Parents 

and Friends,  

I am excited to be teach-

ing your child this year!  

We will be involved in 

many exciting projects 

and using a wide variety 

of materials.  I think art is 

an important part of the 

school curriculum as it 

allows us to become 

deeper thinkers and more 

innovative problem solv-

ers. Students will learn 

about art history, how to 

talk and think about art 

and hopefully gain a 

deeper appreciation for 

the visual world around 

them. 

Even the most outstand-

ing professional artists 

strive  to be better and 

improve their artistic 

techniques and skills.  As 

an artist and teacher, I 

recognize that children 

have their own unique 

talents and abilities, and I 

want to help each child 

grow in all areas of  art.   

Students will be evaluat-

ed in the following areas: 

1. Art Production – Stu-

dents learn skills and 

techniques in order to 

produce personal  art-

work. 

2. Art History – Students 

study artists and art 

movements as a way to 

(a) generate discussions 

about different cultures, 

social events, and move-

ments, (b)  motivate, and 

Standards  based  curriculum 

At Flowertown, instruction 

and assessment are driven 

by the SC State Standards. 

For an in-depth look at  

specific statements of the 

content knowledge, skills, 

and performance levels 

that students must demon-

strate in order to meet the 

particular standard, please 

visit http://ed.sc.gov/

agency/se/Teacher-

Effectiveness/Standards-

and-Curriculum/

documents/

AcademicStandardsforVis-

ualArts.pdf 

 

      

Standard 1: The student will demonstrate competence 

in the use of ideas, materials, techniques, and process-

es in the creation of works of visual art.  

Standard 2: The student will use composition and the 

elements and principles of design to communicate 

ideas.  

Standard 3: The student will examine the content of 

works of visual art and use elements from them in cre-

ating his or her own works.  

Standard 4: The student will understand the visual arts 

in relation to history and world cultures and the tech-

nologies, tools, and materials used by artists.  

Standard 5: The student will analyze and assess the 

characteristics and qualities of his or her own works of 

visual art and those of others.  

Standard 6: The student will make connections be-

tween the visual arts and other arts disciplines, other 

content areas, and the world.  

Welcome to Art with 

 Ms. Horton! 

Flowertown Elementary School     Email: chorton@dorchester2.k12.sc.us 

Grading Scale 3rd-5th 

 E  excellent 

 S satisfactory 

 N needs improvement 

 U unsatisfactory 

I use  tests/quizzes, rubrics, checklists 

and self-assessment  tools  to  assess 

art knowledge, skills and production. 

Grading Scale  for 1st –2nd 

E— excellent 

M—Met  

P—Progress Towards 

I—Improvement Needed 

About Me 

This is my first year teaching and I 

am both thankful and excited to be 

starting at Flowertown! I am a recent 

graduate of Winthrop University. 

From Winthrop, I received my Bache-

lor’s degree in Fine Arts (specializing 

in ceramics) and my Master’s degree 

in Teaching.  

 I have loved making art all my life 

and still continue to create my own 

art as much as possible. I love all art 

forms from painting to drawing to 

collage. Coming from a ceramics 

background, making pottery is my 

favorite. I have been making and 

selling my pottery for several years 

now.  To see more about me and my 

work, you are welcome to visit my 

artist’s website, carlyhorton.com. I 

am thrilled to share my passion for 

art with all my students. I’m sure it 

will be a great year!  



This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotion-

al tool is that you can re-

use content from other 

marketing materials, such 

as press releases, market 

studies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your prod-

uct or service, the key to a 

successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter 

is to develop and write your 

own articles, or include a 

calendar of upcoming 

events or a special offer 

that promotes a new prod-

uct. 

You can also research arti-

cles or find “filler” articles 

by accessing the World 

Wide Web. You can write 

about a variety of topics 

but try to keep your articles 

short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Publisher 

offers a simple way to con-

vert your newsletter to a 

Web publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

out of context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which you 

can choose and import into 

your newsletter. There are 

also several tools you can 

use to draw shapes and 

symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

This story can fit 75-125 

words. 

Selecting pictures or 

graphics is an important 

part of adding content to 

your newsletter. 

Think about your article 

and ask yourself if the pic-

ture supports or enhances 

the message you’re trying 

to convey. Avoid selecting 

images that appear to be 

caption of the image near 

the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distrib-

uted internally, you might 

comment upon new proce-

dures or improvements to 

the business. Sales figures 

or earnings will show how 

your business is growing. 

Some newsletters include 

a column that is updated 

every issue, for instance, 

an advice column, a book 

review, a letter from the 

president, or an editorial. 

You can also profile new 

employees or top custom-

ers or vendors. 

This story can fit 100-150 

words. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus 

on current technologies or 

innovations in your field. 

You may also want to note 

business or economic 

trends, or make predic-

tions for your customers or 

clients. 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.” 

Page 2 

Welcome to Art with 

Caption describ-

ing picture or 

graphic. 

Caption describ-

ing picture or 

graphic. 
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You can also profile new 
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include stories that focus 

on current technologies or 
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business or economic 

trends, or make predic-

tions for your customers or 

clients. 

“To catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.” 
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Primary Business Address 

Address Line 2 

Address Line 3 

Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short paragraph about 

your organization. It might include the purpose of the organiza-

tion, its mission, founding date, and a brief history. You could 

also include a brief list of the types of products, services, or pro-

grams your organization offers, the geographic area covered (for 

example, western U.S. or European markets), and a profile of the 

types of customers or members served.  

It would also be useful to include a contact name for readers 

who want more information about the organization. 

DSD2 

is a good way to give your 

newsletter a personal touch. If 

your organization is small, you 

may want to list the names of 

all employees. 

If you have any prices of 

standard products or services, 

you can include a listing of 

those here. You may want to 

refer your readers to any oth-

er forms of communication 

that you’ve created for your 

organization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, 

such as a breakfast meeting 

for vendors every third Tues-

day of the month, or a biannu-

al charity auction. 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 

good idea to make it easy to 

read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of read-

ers. You can either compile 

questions that you’ve re-

ceived since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles of 

managers in your organization 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

Back Page Story Headline 

Business Tagline or Motto 

Organization 

Caption describing 

picture or graphic. 

We’re on the Web! 

example.com 


